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EDUCATION
2006 Ph.D. in Management Science, University of Wisconsin
HONORS & AWARDS

2018 Service Excellence Award from East Texas A&M University

2017-22 Outstanding reviewer award from Computers & Industrial Engineering

2017-24 Outstanding reviewer award from Journal of Retailing and Consumer
Services

2017-23 Outstanding reviewer award from International Journal of Production
Economics

2017-24 Recognized reviewer award from Industrial Marketing Management

2017-24 Recognized reviewer award from Journal of Business Research

2017 Global fellow award of East Texas A&M University

2017 Faculty Development Grant at East Texas A&M University

2017 H.M. Lafferty Distinguished Faculty Award for Scholarship and Creative
Activity at East Texas A&M University

2017 Recognized as one of top 10 prominent retailing research scholars in
Academia

2016 Outstanding reviewer award from Journal of Business Research

2016 Outstanding reviewer award from Industrial Marketing Management

2016 Recognized reviewer award from International Journal of Production
Economics

2016 Recognized reviewer award from European Journal of Operational
Research

2016 Recognized reviewer award from Industrial Marketing Management
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Recognized reviewer award from Computers & Industrial Engineering
Recognized reviewer award from Journal of Business Research
Recognized reviewer award from European Journal of Operational
Research

Excellent reviewing award from Journal of Retailing and Consumer
Services

Junior Faculty Research Award — East Texas A&M University

Best Paper Award — Academic Business World International Conference
IU Northwest Founders Day Teaching Award Nominee
Grant-Aid-in-Research, Indiana University Northwest

Emerald Literati Network Awards for Excellence

Grant for International Conference, Indiana University
Mercantile/Harris Natl. Assn. Outstanding Teaching Award, School of
Business & Economics, Indiana University Northwest
Mercantile/Harris Natl. Assn. Outstanding Research Award, School of
Business & Economics, Indiana University Northwest

Grant-Aid-in-Research, Indiana University Northwest
Professors Fellowship, Direct Marketing Educational Foundation

Schenker Dissertation Scholarship, University of Wisconsin

Chancellor’s Graduate Fellowship, University of Wisconsin
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ARTICLES FOR BOOK REVIEWS

1. Wang, J. and Yan, R. (2008), “Managerial decision modeling with spreadsheets, 2"
ed.”, Interfaces, 38(5), 410-412

2. Yan, R. (2008), “Implementation strategies for SAP R/3 in a multinational organization:
Lessons from a real-world case study”, International Journal of Information Systems
and Supply Chain Management, 1(3), 80-82

3. Wang, Z. and Yan, R. (2010), “Web-based supply chain management and digital signal
processing: Methods for effective information administration and transmission”,
International Journal of Information Systems and Supply Chain Management, 3(3),
80-83

4. Wang, Z. and Yan, R. (2012), “Connected causes: Online marketing strategies for
nonprofit organizations”, International Journal of Information Systems and Social
Change, 3(4), 97-101

5. Wang, Z. and Yan, R. (2013), “Carpenter’s guide to innovative SAS techniques”,
International Journal of Operations Research and Information Systems, 4(2), 98-100



PUBLISHED BOOK AND PREFACE

Yan, R. “Internet Retailing: Pricing, Product and Information Strategies”, ISBN: 978-3-
8364-1487-6

Wang, Z. and Yan, R. “Preface: Intelligence Methods and Systems Advancements for
Knowledge-Based Business” in the book, [Intelligence Methods and Systems
Advancements for Knowledge-Based Business, 2013.

CHAPTERS IN SCHOLARLY BOOKS

1. Wang, J. and Yan, R. “Risks, gaps, and global issues of project management”, in the
book, Encyclopedia of HRIS: Challenges in e-HRM, Information Science Reference,
Hershey, PA, 2008.

2. Wang, Z., Yao, J., Yan, R. and Hus, J. “EBay: An e-titan success story”, in the book,
Cases on Managing E-Services, October 2008.

3. Wang, Z., Yan, R., Hollister, K. and Xing, R. “A relative comparison of leading supply
chain management”, in the book, Software Applications: Concepts, Methodologies, Tools,
and Applications, March 2009.

4. Wang, J., Yan, R. and Yao, J. “ARIBA: A successful story in e-commerce”, in the
book, Encyclopedia of E-Business Development and Management in the Global Economy,
May, 2010.

5. Yan, R., Wang, Z. and Xing, R. “An evaluation and scenario analysis of the
representative supply chain management software”, in the book, Supply Chain
Optimization, Management and Integration: Emerging Applications, January 2011.

6. Wang, Z., and Yan, R. “Preface: Optimizing, innovating, and capitalizing on
information systems for operations”, in the book, Optimizing, Innovating, and
Capitalizing on Information Systems for Operations, February 2013.

TEACHING EXPERIENCES

Teaching at East Texas A&M University from 2012 and currently working as Professor
of Marketing

M306-Introdction to Marketing
M366-Advertising and Communication
M422-E-Commerce

M445-Retail Management
M497-Social Media Marketing
M521-Marketing Management
M540-Social Media Marketing
M547-Product and Supply Chains
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M568-IMC

MS569-Digital Marketing
M574-CRM
M572-Consumer Behavior

SERVICES

EDITORIAL BOARD

* Editor of International Journal of Information Systems and Supply Chain Management
(IJISSCM)

* Editor of Global Journal of Management and Marketing (GJMM)

¢

*

Editorial Board Member of Journal of Computer Information Systems (JCIS).
Please see web link:

Editorial Board Member of the Academy of Marketing Studies Journal (AMSJ).
Editorial Board Member of Technology and Investment (TI).

Editorial Board Member of International Journal of Data Analysis Techniques and
Strategies (IJDATYS).

Editorial Board Member of International Journal of Information and Decision
Sciences (IJIDS).

Editorial Board Member of International Journal of Data Analysis and
Information Systems (IJDAIS):

Editorial Board Member of Advances in Information Systems and Supply Chain
Management (AISSCM) Book Series.
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Journal of the Academy of Marketing Science
Industrial Marketing Management

Journal of Advertising

Journal of Business Research

European Journal of Marketing

Journal of International Marketing

Production and Operations Management
International Journal of Electronic Commerce
International Journal of Production Economics
International Journal of Production Research
International Transactions in Operational Research
Annals of Operations Research

European Journal of Operational Research
Journal of Retailing and Consumer Services
Journal of Product and Brand Management
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Computers & Industrial Engineering

The Academy of Marketing Studies Journal

Marketing Intelligence and Planning

Journal of International Consumer Marketing

Journal of Applied Management Science

European Journal of Information Systems

Decision Support System

Journal of Operational Research Society

Omega

Journal of Computer Information Systems

Discrete Dynamics in Nature and Society

International Journal of Information Systems and Supply Chain Management
International Journal of Information and Decision Sciences
International Journal of Data Analysis Techniques and Strategies
Tourism Management

Transportation Research Part E (TRE)

Management Research Review

Journal of Economics and International Finance

Economic Modeling

Journal of Mathematics

Computers in Human Behavior

Technology and Investment
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COMMITTEE MEMBER AT UNIVERSITY

University Core Curriculum Committee from Fall 2025

QEP Committee from Fall 2018 to Summer 2020

Graduate Council from Fall 2019 to 2023

University Grant Review Committee from Fall 2019 to 2020 & 2024
University Library Committee from Fall 2019 to Spring 2021
University Faculty Senate from Fall 2013 to Summer 2017

University Chief Marketing Communication Officer Search Committee Member in Spring
2016

Undergraduate Academic Appeals Committee from 2015 to Summer 2018
COMMITTEE MEMBER IN COLLEGE OF BUSINESS

Dean’s Search Committee in Fall 2024
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Scholarship Committee Chair in Spring 2024
Research Committee from Fall 2021 to Spring 2022

Curriculum Committee Member from Fall 2020 to Spring 2021 and restart from Fall 2022
to Present

Supply Chain Course Development Committee from Spring 2020 to Fall 2021

Supply Chain Management Faculty Search Committee in College of Business from Fall
2020 to Spring 2022

Strategic Committee Member in College of Business from Fall 2018 to Spring 2020
Student & Alumni Engagement Committee Chair from Fall 2018 to Fall 2020

Faculty Committee Member (chair of Faculty Research Qualification Subcommittee)
from Fall 2012 to Spring 2017

Assistant Dean Search Committee Member in Fall 2014
Marketing Faculty Search Committee Chair from Fall 2014 to Spring 2015
Business Analytics Faculty Search Committee Chair from Fall 2015 to Spring 2016

Business Analytics Faculty Search Committee Chair from Fall 2016 to Spring 2017
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